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Season 1| 13 May 2025

MUSEUM

UNVEILING COLLECTION FROM EVERY HOUSEHOLD

A Participatory Digital & Social Media Qampaign by

National Coun

/i

Ministry of Culture, Gove

) Museums
&f India

A

% National Council of

%n® Science Museums

Season 2 | 18 May 2026
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Har Ghar Museum
Started With A Simple
Challenge:

How might we turn the objects,
memories and collections hidden
inside Indian homes into an
accessible, engaging and
participatory museum experience-
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Problems

4

1’ Hidden Today. Lost Tomorrow.
Countless stories of heritage remained

unseen and unheard

V) The Collector Knew. The World Didn't.

The people preserving heritage and their
collections were often lesser known

A Museum Had Walls, Hours and a
Postcode.

Access was limited by physical boundaries.

i When Memories Don't Reach the

)

b

Next Generation.
Stories and knowledge and traditions
were getting lost between generations

The Missing Link
The People Preserving Heritage at Home
Were Often Unsung

An Object Without a Story Could
Remain Just an Object.

Heritage needed context to create
awareness and connection

et
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Hidden Today. Lost Tomorrow.

Countless stories of heritage remained unseen and unheard

Across homes and private collections, people preserve
artefacts, vintage technology, heirlooms and everyday
objects carrying stories of science, culture, society and
personal history. Yet many remained undiscovered,
undocumented and disconnected from the wider public.

Without recognition and documentation, objects—and the

knowledge attached to them—risk being discarded,
dispersed, damaged, forgotten or lost.

Across India, people preserve:

Scientific Objects Vinfége Te:nology
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The Collector Knew. The World Didn't.

The people preserving heritage and their collections were often lesser known

Collectors invest years of knowledge, passion and resources into preserving objects
and memories. Yet conventional system rarely positioned them as contributors to the
larger heritage conversation.

The challenge was to recognise the Collector not merely as an owner of objects, but
as a curator, storyteller and custodian of
knowledge & heritage.
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A Museum Had Walls, Hours and a Postcode.

Access was limited by physical boundaries

Traditional museum experiences depend on where a visitor is and when they can visit. Private
collections faced even greater barriers, often remaining accessible only within individual homes.

The challenge was to create a museum experience that could exist beyond physical walls, fixed timings
and geographic boundaries.
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When Memories Don’t Reach
the Next Generation.

Stories and knowledge and traditions were getting lost
between generations

Objects that carried memories and traditions of previous generations were becoming increasingly unfamiliar to
younger audiences. As technologies, lifestyles and everyday objects changed, their historical and cultural value
could be lost without the stories that gave them context. At the same time, collectors and older generations held rich
knowledge and personal memories that often remained undocumented within homes and personal circles.
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The Missing Link

Unsung custodians at home may hold the
missing links to stories preserved in museums

The conventional museum model positioned the museum as the
custodian of collections and the public as visitors. Yet, across the
country, citizens were already preserving objects, heirlooms,
documents and personal histories within their homes. These
household collections can offer valuable context, memories and
missing links that complement the histories of objects preserved in
conventional museums—revealing the broader journey and
development of an object beyond its institutional collection.

YT T e

The missing connection was a simple way for people to contribute their own collections and
become active participants in the museum conversation. |

’_____/
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An Object Without a Story Could
Remain Just an Object

Heritage needed context to create awareness and connection.
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A vintage camera, radio, lantern or family heirloom may hold historical significance, but its
value is not always immediately visible—especially to younger and non-specialist audiences.
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The challenge was to transform objects into relatable stories that could inspire discussion,
curiosity, understanding and greater awareness of collection and preservation.
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What Can Disappear ?

| 1 Scientific,
2 | Technological &
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¥, Cultural Heritage

Stories of Everyday
Life

Fragments of India’s
National Heritage

Family & Community
Histories




Solution

|
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q’ We Opened a Digital Door @ We Turned Memory into Digital
Discovering heritage beyond museum Storytelling
collections Bridging generations through context

o') Hunt For Hidden Museums ..3 We Turned Social Media into a
Encouraging Every Home to be a Living Museum
Museum From content distribution to

preservation and participation

4
@ The Collector Became the Curator ‘, Accessible Anytime, Anywhere

Recognising citizens as custodians Creating a 24/7, borderless digital
of heritage museum
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What If Every Home Could Hold a Museum Story ? CO L L E CTI o N TYP ES
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#HarGharMuseum (meaning Every Home a Museum) ‘"'.}‘;;Tgm'éﬁﬁn“ﬁ}j‘ﬂ}g -
Is a nationwide social media initiative that celebrates mTYPEWRlTERsﬂﬁhs
. . . pEtiner || CAMERES TIPS o o om0 00 DB B o |
India’s heritage collectors and their household |]|.D cﬁri“h?”PUSTB ARDS M ATL‘HBuxEs “§"s SeHODL CERTIFCATE
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As part of celebration of International Museum Day, . Slicie -. . - | ~ TRADITIONAL SAREES
. : : ot 11 STAMPS s
the campaign harnessed the power of social media ALORADIS g - --:--.-.f-=Lmﬁmpéﬁmnsmr&#’m
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across Instagram, Facebook, and YouTube — to ::‘;{f::.‘;: IR _-i- E A M E E 1,. {u-f{ﬁ“ﬁ*;fﬁ“cfs e
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This campaign brought to light India’s priceless i CRASS {EEELFWERQMEEBHFE%Bﬂ'u H- R S s T
heritage that would have otherwise stayed confined 1'r""'“"mm:ﬁH NRWPRITTE I_ ERC FILM REEI_?H“”E
ritag y wsmes |f ANDWRITTEN LETTERS FILM REELS =
within household walls. Lol b

CLICK TO WATCH

This initiative was conceptualised and initiated by
the Public Relations Section of NCSM
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https://youtu.be/q23_b2bNnPc
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We Opened a
Digital Door

Discovering heritage beyond
museum collections
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— Government of India
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NCSM invited collectors, families and
heritage  enthusiasts to  submit
photographs, videos, write-ups and
personal stories of their collections.
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A simple open call on social media
platforms of NCSM became a talking
point for discovering heritage that

existed beyond institutional collections
in India and beyond.

ChH->T=D-> ) _
Unveiling collections from every household
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Be it rare coins,
vintage cameras or
antique artefacts,

we'd love te see them all...
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Inspired by Hon'ble PM Shri Narendra Modi's vision that

every house holds a piece of history worth preserving

HAR Y¥i¥ MUSEUM

Calling all individual
collectors, enthusiasts

and families to share their
unique collection with us and
we will showcase it to the world.
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@ Pick a rare.artefact, heirloom, relic or any
unique collection from your home

@ Tell us about its historical background or

significance through photes,wvideos or narration
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% Don't forget toishare any backstory, family
tradition, or the journey of how you found
the item
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Here's a chance to take your collection to the world
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Detailed Submission Guidelines =——

#HarGharMuseum Swipe to know how ————> #HarGharMuseum
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SUBMISSION
GUIDELINES

Take a clear photo or video of your
== collection in vertical format

TERMS &
CONDITIONS

Content Submission: By submitting, you grant permission for NCSM

<

R P e
lmﬁdm 3:_}' Y

v
V'S

<

‘Unveiling Priceless Stories

' ONE HOUSE AT A TIME
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Ownership and Rights: You confirm ownership and righits. to all
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talk about its backstory, historical
significance in a video
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Authenticity: All submissions must bé authentic, with-accurate
representationsof-the €ollection and its backstory.

Send*your submissions fo _
- ncsmeontests@gmail.com
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|- Ensure good quality visuals - Well i,

No Offensive Content: Submissions must not contain offensive or
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== in focus and covered from multiple

unlawful materjal.

angles L . ﬁ >4
) - =] Personal Infermation: Personal details shared will be kept 0
f -
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Hunt for Hidden Museums

FROM MUSEUM VISITOR e 488 MUSEUM CONTRIBUTOR

Har Ghar Museum redesigned the traditional
museum pathway and encouraged every home to be
a museum

TRADITIONAL PATH

The audience was no longer only consuming museum content.
They could help create it.

HAR GHAR MUSEUM

7o

CITIZEN
COLLECTOR

Social
Media
Pages of
NCSM 4

DIGITAL

STORYTELLIN
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The Collector Became the Curator

Recognising citizens as custodians of heritage

Instead of separating the collector from the museum
narrative, Har Ghar Museum placed the collector at its
centre.

Their collections, memories and knowledge became the
foundation of the story—shifting their role from

object owner to curator, storyteller and contributor. f————— —
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We Turned Memory into
Digital Storytelling
Bridging generations through context

Objects were transformed into accessible, multimedia narratives through reels,
carousels, interviews, hero videos and documentary-style content.

TAPAS KUMAR BASU xouwxam

CLICK TO WATCH

gmhwmt‘unun T Wanoaa Coungilor
2 Gl inds 8, St Waseatn

HAR®C
MUSEUM

CHINNA SWAMY NAIDU
" Visakhapatnam, Andhra Pradesh

A 24 year old antiquarian, numismatist
and philatelist; Raja Ramakrishna's
collection reflects his familial traditions
and deep-rooted passion for
preserving India’s cultural legacy

JAYANTA SHAW
Kolkata, West Bengal

By combining the object + collector + context + story,
CLICK TO WATCH

Har Ghar Museum created a digital bridge between what one
generation remembers and what another can discover.

X

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

v
V'S

<

v
a

<

v
V'S

<

v
V'S

<

Vo4 v
AV A

<

>



https://www.facebook.com/watch/?v=720461544129538
https://www.instagram.com/reel/DL9NWX3PNAN/?utm_source=ig_web_copy_link&igsh=MXJkZGF5NzF1c2I4cA==
https://www.instagram.com/p/DMhQgabolDy/?utm_source=ig_web_copy_link&igsh=MW92bGdhZ3dsZGs0Zw%3D%3D
https://www.instagram.com/p/DMhQgabolDy/?utm_source=ig_web_copy_link&igsh=MW92bGdhZ3dsZGs0Zw%3D%3D
https://www.instagram.com/p/DMhQgabolDy/?utm_source=ig_web_copy_link&igsh=MW92bGdhZ3dsZGs0Zw%3D%3D

We Turned Social Media
into a Living Museum

From content distribution to preservation
and participation

ANTIQUE BRASS THEODOLITE

Social media became more than a promotional channel. It functioned as a shared digital
space to discover, document, curate and connect collections and their stories.

BRITISH SWITZERLAND MADE
GRAMOPHONE (1800)

MARAPACHI BOMMA:
CRAFTED FROM ROSEWOOD IN ANDHRA PRADESH,

THESE TRADITIONAL DOLLS ARE HEIRLOOMS PASSED
DOWN THROUGH GENERATIONS AND PLAY A KEY ROLE
IN THE BOMMALA KOLUVU RITUAL DURING DUSSEHRA.

Public P
B i rosares
\

NCSM Discovers \\

/
(’ Collector Interprets
Community Participates

St T e ]SS

RARE BOOKS FROM 18005

N s1LvER soap ' \ Lass |
SANDALWOOD VINTAGE G '
CONTAINER JEWELLERY BOX L

SAWYERS GRAND PRIX 57@R SLIDE
PROJECTOR USA

VINTAGE CANON P8
8 JAPANESE PROJECTOR

N VINTAGE USSR MADE
BINOCULARS

140 YR OLD COPPER VINTAGE T;Q.LCUH
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Instagram, Facebook, and YouTube became the exhibition space.

National Council of
Science Museums

Collections could remain safely within their homes while their stories travelled digitally—making
museum discovery possible beyond fixed opening hours and geographic limitations.

100+

YEAR OLD
oncruzs

R

-ﬁ‘l‘\l‘l lryof(: It

i
i»"-?

| 7 g
A

A E

-

CLICK TO WATCH CLICK TO WATCH

The collection didn’t have to move. The story did.

Accessible Anytime,

AnyWh ere. CLICK TO WATCH

Creating a 24/7, borderless digital museum.
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https://www.instagram.com/reel/DbdRMedIN4l/?utm_source=ig_web_copy_link&igsi=MzRlODBiNWFlZA==
https://www.facebook.com/share/v/1H1oHe6ttV/
https://www.facebook.com/watch/?v=1288543346235105

Impact

q’ Hidden Collections Entered the 9 Millions Discovered Heritage
National Conversation. Through Their Screens
Discovery at scale Social media created museum-
scale reach
V) Collectors Became Recognised ..3 Objects Became Conversations
Heritage Contributors Across Generations
From private custodians to public Awareness moved beyond the
storytellers object itself
The Museum Reached Beyond /., A Social Media Campaign Became
Its Walls a Continuing Movement

From engagement to participation and

24/7 discovery, beyond geography Gnuit
continuity




Hidden Collections Entered
the National Conversation

Discovery at scale

The campaign received 1 70 == / entries from collectors, families and
heritage enthusiasts.

Collections that may otherwise have remained within private homes
entered a shared digital museum ecosystem.

Result: Previously unseen heritage gained public visibility.

#COLLECTORINFOCUS

1 Lakh +

Vintage objects, artefacts and
heirlooms showcased through
social media platforms
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Collectors Became Recognised
Heritage Contributors

From private custodians to public storytellers

FROM THE
ARCHIVE

B

HAR

T
MUSEUM

ART NOUVEAL HANGING
LANTERN 1588 g

B SiTH THOMAS TAMBOUR
MANTLE CLOCK, 1924

ARUNKUMAR -
SUBBIAN: o ™

L 5 5 & HAECKEL CARBIDE BICYCLE LAMP, |
An avid traveller and passionate A passion inherited from 'his father, A RCLR IR TCVECE NERRECHE CARES
antique collector, Arun's collection 1940

of antiques date back centuries

;i BULL'S EYE POLICE
Arun Kumar has spent over'45 years . LANTERN, 1890

collecting rare arfefacts from ‘across
the world.

From a century-old Victorian coffee
grinder to an 1800s Police Lantern, his
Thane home is a treasure trove of

B 1sc clark & co.
COFFEE MILL, 1875-1900 PETROMAX. 500
LITTLE ‘BABY, 1939

B RATUWAY STGNAL
LAMP, 1920

numerous fimeless antigues.

#CollectorinFocus -

A social media series
featuring passionate
iIndividual collectors and
their treasured collection
of antigue objects, family

. . ) Collecting antiques is more than just gathering

i P e i objects; it's about curating stories that enrich
heirlooms and vintage W W __ oo ol o
h 3 ' ; wisdom of past generations for the future

artefacts. “OY @ e A

Har Ghar Museum gave
collectors a platform to
share not only their
objects but also the
knowledge, memories,
and histories behind them.

Result:

The collector became a
visible part of the museum
experience rather than
remaining behind the
collection
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The Museum Reached Beyond Its Walls
24/7 discovery, beyond geography

Through social media, collections could be discovered independent of museum opening hours or the physical
location of the collector.

Contributors came from across India, with entries also received from Indians residing in the United States.

Result: Alocal collection could become part of a national—and potentially global—heritage conversation.
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Millions Discovered Heritage
Through Their Screens

Social media created museum-scale reach Engagement - 109.215%

Views &

Avg. activity z 728.10%

31 M T 99.5%

25 Million+

viewers engaged through all other

300K

media including social media
200K

100K ° o +
n 15 Mill
18 May J Jun 27 Jun 17 Jul 6 Aug 26 AL I Ion
views across all social
media platforms

The initiative demonstrated that heritage storytelling could travel far beyond the physical visitor base of a
museum.

Views

Result: Museum discovery shifted from destination-based access to digital, on-demand engagement.
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Objects Became
Conversations
Across Generations

Awareness moved beyond the object itself

By combining personal memories with accessible
multimedia storytelling, Har Ghar Museum gave
unfamiliar objects context and relevance.

Audience engagement reflected curiosity, nostalgia
and interest in discovering collections from across
India.

Result: Objects became entry points for
discussion, understanding and greater awareness
of the value of collecting and preserving heritage.
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Hiten Dharpure - 1y il by Author

Objects Became Conversations M Yot

Sir, featured as part of the Har Ghar

Across Generations

- a kaushik.karran 7h. ® &
: " Extremely glad to see this campaign &=
ﬁ Kaur Harpreet YYP¥ mind behind this is truly a gem,
| used to be a collector too but forgotten because every Indian household have

some sort of treasury in terms of

nilay_shah04 Very nice initiative to show the old unseen

collection from all the people around the world @ncsm _gc my passion thanks for reminding me " collection, but in this bustling lives they
often sidelines it, heatful thanks to all the
2d 1 like F:.'_-[::-i}- huge |DVE i '[hankS EEEE team, be it social media or other teams

@ Big congrats ¥’ you're truly
unraveling india & /@@ please spread

- i : i : . ? ; my word to internal team members so
angel_in_del Beautiful idea!! Looking forward to discovenng - © Amit Kumar that it reaches to modi Ji's ears Q@@
history through the lens of individuals® homes " good to hear govt helping them -
dw 1 like ‘e to preserve history Jayant Khediar - 13w - © by autho

Sincere Thanks for giving us an
_ ) ) R ) ®  Honey William Dppﬂrt!dnit‘y to see vintagg Pencil
[\ } neerscreenprints Only for indian residents? Or can we submit ®  Good to hear about Ghar Ghar Museum.| also have collection of about more than 500 Collections. Thanks Roy Sir...
from uk too? artifacts,wish to make a museum. Only problem is | am alone to take care of my huge
collection sitting in boxes. Looking for some interested person in punjab,to join me in
arranging things .to form a Museum.l hawve lots of kerosene oil operated Satyabrata Guha - 4w
Lamps.Kerosene oil operated Fans,kerosene oil operated press, kerosene oil operated A great initiative on the part of
_ fridge, Moghal period .Ic-cks,ab:::ut | _ - NCSM. Such private collectors
nng[ns_and_hurﬂuns What an amazing cﬂncept! ' 200,stoves, petromax, Pianos,Accordion,guitars,stars,mendolin,violin.vintage should be encouraged and helped in
scooterst,vintage motorcycles about 15 vintage Car,world war 2 A :
= St e : : . every possible manner in their
2 likes Reply Jeep.Airguns,Gramaphones,cloth press different type.east India company : :
' Coins,Commemorative Coins,Royal Album,Bocks, photos, furniture etcetera. Request endeavour, partlcu_lariy in order to
interested person to join make them accessible to more and
w Like Reply Hide 2007 more dlscernmg people. Nokubabu
gt i ; (and now his son Goutambabu) was
ranaswarajsinh Wonderful inthative! @5 AmitbhDas a legend by his own right. Now
e e there are several others of different
hues in Kolkata alone.
Harish Salian - 3w - © by author
Strenuous efforts needed to
: ~ maintain these antique collection, sl Sangita Shukla - Ty
prachi.morel Sw A7¥e  Bodhi Vriksha I F&T - 3w - @ by autr]_really appreciable ‘ ¥ Good collection and very motivating for the
5o diffrent & umique very ¥ Good to see so many varieties of people to create museum in their house %
- - - a Good initiative of NCSM. Thus the little
interesting to witness the collection @ torches. Thanks to the S e
#HarGharMuseum campaign ol WHICH 416 PHE PRt OBIOULTA) 10 Udy
dada life can be used for awareness or to

understand the past .
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The Telegraph online
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History at home

Har Ghdd Mussami |5 ah obpirhuidly 5 adncwlinige Thal hiiSiosy deds mof hase §0 B ahilie Bo Be recoided. The Bast ieSies o museuim

Srimoyes Bagehl | Published 15.07.25, 06:56 AM

Har Ghar Musedm’ alms 1o celebrats halrl oo
Nabowen shanes Of 3 ITILESEUTY DUl S0 or|7es || Broins phossecslo

Chandrima Das

What, my childish mind had wondered, made the toy cart discovered from the
ruins of the Indus Valley worth a glossy picture in my history textbook while my
tiny model of a bright vellow Maruti 800 — all four of its doors could be opened —
sat in the showcase in my house, unseen by the world? The question came back to
me when I read of the National Council of Science Museums’ Initiative, ‘Har Ghar
Museum’. The novel enterprise aims to celebrate heirlooms, antiques, artefacts,
and unigue collectables that have not made it to the hallowed shelves of a
museum but are prized personal possessions. So far, the NCSM's hunt has
unearthed the priceless collection of radios and sound-recording instruments of
Sushil Kumar Chatterjee (Nokubabu); Jayanta Shaw’s treasure trove of old
cameras; Arun Kumar Subbian’s antique collection; Souvik Rov’s assortment of
6,500 pencils; and Mahesh Lonkar's illuminating selection of 1,248 torches.

15, antiques, anesfacis, and unique colleciables mhat nave not made [t th
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https://www.telegraphindia.com/opinion/history-at-home-a-museum-should-put-on-a-pedestal-the-daily-life-of-objects-prnt/cid/2114889
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A Social Media Campaign Became
a Continuing Movement

From engagement to participation and continuity
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Collecting antiques is more than just gathering
objects; it's about curating stories that enrich
our lives, spark imagination, and preserve the
wisdom of past generations for the future

Arun Kumar Subblan

Har Ghar Museum sparked a nationwide conversation around personal heritage, strengthened collaboration between museums and the
public, and demonstrated a participatory model for digital heritage engagement.

The initiative continued with Season 2, launched on 18 May 2026, expanding the discovery of hidden collections.
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Recognised Beyond the Screen

Har Ghar Museum translated digital innovation into
recognised communication impact

The campaign's success extended beyond social media
performance and audience engagement, earning
professional recognition for its innovative use of digital
platforms to bring heritage, collectors and communities
iInto a shared public conversation.

The recognition validated Har Ghar Museum as more than a
conventional content campaign. It demonstrated how social
media could be used as a strategic tool for:

DIGITAL OUTREACH | PRSI £ ial
Extending heritage stories beyond physical museum spaces. National BeSt,Uﬁe of Socia
Award Media in a Corporate .
PUBLIC PARTICIPATION 2025 Campaign gest use of S,"':rlemh;:?;:
‘ in a Corporaté
Transforming collectors and citizens into contributors. ") - i
-,‘- Second nzu:
HERITAGE AWARENESS Jistons! fome
Bringing attention to personal collections and ) = |
preservation. RESULT - L .
The campaign's impact was recognised not only -
INNOVATIVE COMMUNICATION through audience response and reach, but also -

Reimagining social media as a participatory digital

through professional recognition for its innovative
museum space.

. . . . 4 S0t
approach to social media communication. .. ““fF_l"Mf
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What Will Happen to the Collection?

Family Museum .

Providing financial, technological,
preservation and other forms of
support to individual collectors for
developing and establishing
museums within their homes.

Display Corners::

Curating and organising small to
mid-sized collections in display
corners at select homes of
individual collectors

Museum In A Room:

Turning an entire room inside a
collector's home into a museum with
curated, systematically organised
collections
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Digital Archives of Collections:
Development of a centralised
digital Portal that digitally archives
rare and vintage artefacts along
with in-depth documentation
about each collector for future
usage and lossless preservation

Development of Gallery Space
for Showcasing Individual
Collections in Museums under
Ministry of Culture, Government of
India

Setting Up Of Expert Hotline
for individual collectors to
access expert knowledge,
support and guidance on
artefact preservation and
restoration

Development of National Museum
of People’s Collection with regional
centres in a span of 5-10 years
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Collectors' Conclave and Felicitation Program :
Honouring dedicated collectors and recognizing their
invaluable role in preserving cultural heritage

Virtual Family Museums Tour :
Developing a Metaverse
neighbourhood with virtual homes
of individual collectors comprising
their digitised collections.

Publishing a curated coffee table book
showcasing rare and vintage artefacts with rich
narratives and personal stories of the collectors

One can take a tour in metaverse
and explore every house, guided by
Al avatars of the respective house
owners/individual collectors.
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IMPACT, GLOBAL POTENTIAL & LEGACY

FROM INDIA’S HOMES sume Jl A MODEL WITH NO BORDERS

The impact:

——

DISCOVERY RECOGNITION PARTICIPATION DOCUMENTATION

Previously unseen Collectors gained visibility  Citizens became Objects, memories and
collections entered the as custodians of heritage. contributors rather than personal histories gained
museum conversation. only visitors. digital visibility.
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