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How might we turn the objects,
memories and collections hidden
inside Indian homes into an
accessible, engaging and
participatory museum experience-
through social media?

Har Ghar Museum
Started With A Simple
Challenge:



An Object Without a Story Could
Remain Just an Object.

Problems
Hidden Today. Lost Tomorrow. When Memories Don’t Reach the

Next Generation.

The Collector Knew. The World Didn’t. The Missing Link

A Museum Had Walls, Hours and a
Postcode.

Countless stories of heritage remained
unseen and unheard Stories and knowledge and traditions

were getting lost between generations

The people preserving heritage and their
collections were often lesser known

Heritage needed context to create
awareness and connection

The People Preserving Heritage at Home
Were Often Unsung

Access was limited by physical boundaries.
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Hidden Today. Lost Tomorrow.

 Scientific Objects Vintage Technology  Artefacts Heirlooms  Books And many more

1 Countless stories of heritage remained unseen and unheard

Across homes and private collections, people preserve

artefacts, vintage technology, heirlooms and everyday

objects carrying stories of science, culture, society and

personal history. Yet many remained undiscovered,

undocumented and disconnected from the wider public.

Without recognition and documentation, objects—and the

knowledge attached to them—risk being discarded,

dispersed, damaged, forgotten or lost.

Across India, people preserve:



The Collector Knew. The World Didn’t.2 The people preserving heritage and their collections were often lesser known

Collectors invest years of knowledge, passion and resources into preserving objects

and memories. Yet conventional system rarely positioned them as contributors to the

larger heritage conversation.

The challenge was to recognise the Collector not merely as an owner of objects, but
as a curator, storyteller and custodian of
knowledge & heritage.



A Museum Had Walls, Hours and a Postcode.3 Access was limited by physical boundaries

Traditional museum experiences depend on where a visitor is and when they can visit. Private

collections faced even greater barriers, often remaining accessible only within individual homes.

The challenge was to create a museum experience that could exist beyond physical walls, fixed timings 
and geographic boundaries.



Objects that carried memories and traditions of previous generations were becoming increasingly unfamiliar to

younger audiences. As technologies, lifestyles and everyday objects changed, their historical and cultural value

could be lost without the stories that gave them context. At the same time, collectors and older generations held rich

knowledge and personal memories that often remained undocumented within homes and personal circles.

When Memories Don’t Reach
the Next Generation.4 Stories and knowledge and traditions were getting lost
between generations



The Missing Link5Unsung custodians at home may hold the
missing links to stories preserved in museums

The conventional museum model positioned the museum as the

custodian of collections and the public as visitors. Yet, across the

country, citizens were already preserving objects, heirlooms,

documents and personal histories within their homes. These

household collections can offer valuable context, memories and

missing links that complement the histories of objects preserved in

conventional museums—revealing the broader journey and

development of an object beyond its institutional collection.
The missing connection was a simple way for people to contribute their own collections and 
become active participants in the museum conversation.



A vintage camera, radio, lantern or family heirloom may hold historical significance, but its

value is not always immediately visible—especially to younger and non-specialist audiences.

The challenge was to transform objects into relatable stories that could inspire discussion,

curiosity, understanding and greater awareness of collection and preservation.

An Object Without a Story Could
Remain Just an Object6 Heritage needed context to create awareness and connection.

What Can Disappear ?

Scientific,

Technological &

Cultural Heritage

Family & Community

Histories

Stories of Everyday

Life

Fragments of India’s

National Heritage



Solution

Accessible Anytime, Anywhere

We Opened a Digital Door We Turned Memory into Digital
Storytelling

Hunt For Hidden Museums We Turned Social Media into a
Living Museum

The Collector Became the Curator

Discovering heritage beyond museum
collections Bridging generations through context

Encouraging Every Home to be a
Museum

Creating a 24/7, borderless digital
museum

From content distribution to
preservation and participation

Recognising citizens as custodians
of heritage
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#HarGharMuseum (meaning Every Home a Museum)

is a nationwide social media initiative that celebrates

India’s heritage collectors and their household

treasures and fosters awareness on heritage

collection and preservation.

As part of celebration of International Museum Day,

the campaign harnessed the power of social media

across Instagram, Facebook, and YouTube — to

present stories, photographs, and videos of rare

artefacts, heirlooms, and hidden treasures from

across the country.

This campaign brought to light India’s priceless

heritage that would have otherwise stayed confined

within household walls.

The Big Idea
What If Every Home Could Hold a Museum Story ? COLLECTION TYPES

CLICK TO WATCH
This initiative was conceptualised and initiated by
the Public Relations Section of NCSM

https://youtu.be/q23_b2bNnPc


We Opened a
Digital Door
Discovering heritage beyond
museum collections

1
NCSM invited collectors, families and

heritage enthusiasts to submit

photographs, videos, write-ups and

personal stories of their collections.

A simple open call on social media

platforms of NCSM became a talking

point for discovering heritage that

existed beyond institutional collections

in India and beyond. 

  HOME COLLECTION   DISCOVERY



Open
Call
through
Social
Media



 FROM MUSEUM VISITOR   MUSEUM CONTRIBUTOR

Hunt for Hidden Museums

TRADITIONAL PATH

HAR GHAR MUSEUM2

MUSEUM

CITIZEN

COLLECTOR

S

 COLLECTION

 DIGITAL

STORYTELLIN

G

Social

Media

Pages of

NCSM

COLLECTION

VISITOR

Har Ghar Museum redesigned the traditional
museum pathway and encouraged every home to be
a museum

The audience was no longer only consuming museum content.
They could help create it.



The Collector Became the Curator3 Recognising citizens as custodians of heritage

Instead of separating the collector from the museum

narrative, Har Ghar Museum placed the collector at its

centre.

Their collections, memories and knowledge became the

foundation of the story—shifting their role from

object owner to curator, storyteller and contributor.



4 Bridging generations through context

We Turned Memory into
Digital Storytelling

Objects were transformed into accessible, multimedia narratives through reels,

carousels, interviews, hero videos and documentary-style content.

By combining the  

Har Ghar Museum created a digital bridge between what one

generation remembers and what another can discover.

object + collector + context + story,

CLICK TO WATCH
CLICK TO WATCH

CLICK
TO
READ

JAYANTA SHAW
Kolkata, West Bengal

https://www.facebook.com/watch/?v=720461544129538
https://www.instagram.com/reel/DL9NWX3PNAN/?utm_source=ig_web_copy_link&igsh=MXJkZGF5NzF1c2I4cA==
https://www.instagram.com/p/DMhQgabolDy/?utm_source=ig_web_copy_link&igsh=MW92bGdhZ3dsZGs0Zw%3D%3D
https://www.instagram.com/p/DMhQgabolDy/?utm_source=ig_web_copy_link&igsh=MW92bGdhZ3dsZGs0Zw%3D%3D
https://www.instagram.com/p/DMhQgabolDy/?utm_source=ig_web_copy_link&igsh=MW92bGdhZ3dsZGs0Zw%3D%3D


Public Preserves 

NCSM Discovers 

Collector Interprets 

Community Participates

We Turned Social Media
into a Living Museum
From content distribution to preservation
and participation

Social media became more than a promotional channel. It functioned as a shared digital

space to discover, document, curate and connect collections and their stories.

5



6
Accessible Anytime,
Anywhere.
Creating a 24/7, borderless digital museum.

Instagram, Facebook, and YouTube became the exhibition space.

Collections could remain safely within their homes while their stories travelled digitally—making

museum discovery possible beyond fixed opening hours and geographic limitations.

The collection didn’t have to move. The story did.

CLICK TO WATCH CLICK TO WATCH

CLICK TO WATCH

https://www.instagram.com/reel/DbdRMedIN4l/?utm_source=ig_web_copy_link&igsi=MzRlODBiNWFlZA==
https://www.facebook.com/share/v/1H1oHe6ttV/
https://www.facebook.com/watch/?v=1288543346235105


Impact

A Social Media Campaign Became
a Continuing Movement

Hidden Collections Entered the
National Conversation.

Millions Discovered Heritage
Through Their Screens

Collectors Became Recognised
Heritage Contributors

Objects Became Conversations
Across Generations

The Museum Reached Beyond
Its Walls

Discovery at scale Social media created museum-
scale reach

From private custodians to public
storytellers

From engagement to participation and
continuity

Awareness moved beyond the
object itself

24/7 discovery, beyond geography
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Hidden Collections Entered
the National Conversation
Discovery at scale

The campaign received                             entries from collectors, families and
heritage enthusiasts.

170+

#COLLECTORINFOCUS

1
Collections that may otherwise have remained within private homes
entered a shared digital museum ecosystem.

Result:  Previously unseen heritage gained public visibility.

1 Lakh +
Vintage objects, artefacts and
heirlooms showcased  through
social media platforms



Collectors Became Recognised
Heritage Contributors
From private custodians to public storytellers2

#CollectorInFocus -
A social media series
featuring passionate
individual collectors and
their treasured collection
of antique objects, family
heirlooms and vintage
artefacts. 

Har Ghar Museum gave
collectors a platform to
share not only their
objects but also the
knowledge, memories,
and histories behind them.

The collector became a
visible part of the museum
experience rather than
remaining behind the
collection

Result:



Through social media, collections could be discovered independent of museum opening hours or the physical
location of the collector.

Contributors came from across India, with entries also received from Indians residing in the United States.

 A local collection could become part of a national—and potentially global—heritage conversation.Result: 

The Museum Reached Beyond Its Walls
24/7 discovery, beyond geography3



Millions Discovered Heritage
Through Their Screens
Social media created museum-scale reach

25 Million+
viewers engaged  through all other

media including social media

15 Million+
views across all social

media platforms

4

The initiative demonstrated that heritage storytelling could travel far beyond the physical visitor base of a
museum.

 Museum discovery shifted from destination-based access to digital, on-demand engagement.Result:



Objects Became
Conversations
Across Generations

5
Awareness moved beyond the object itself

By combining personal memories with accessible

multimedia storytelling, Har Ghar Museum gave

unfamiliar objects context and relevance.

Audience engagement reflected curiosity, nostalgia

and interest in discovering collections from across

India.

            Objects became entry points for
discussion, understanding and greater awareness
of the value of collecting and preserving heritage.

Result: 



Objects Became Conversations 
Across Generations



Multilingual coverages in many
prominent newspapers in several

editions, including Page 1

CLICK TO READ

Reached 
50 Lakhs+

audiences through
media coverage

https://www.telegraphindia.com/opinion/history-at-home-a-museum-should-put-on-a-pedestal-the-daily-life-of-objects-prnt/cid/2114889


A Social Media Campaign Became
a Continuing Movement
From engagement to participation and continuity

6

Har Ghar Museum sparked a nationwide conversation around personal heritage, strengthened collaboration between museums and the

public, and demonstrated a participatory model for digital heritage engagement.

The initiative continued with Season 2, launched on 18 May 2026, expanding the discovery of hidden collections.



Recognised Beyond the Screen
Har Ghar Museum translated digital innovation into
recognised communication impact

Best Use of Social
Media in a Corporate
Campaign

The campaign's success extended beyond social media

performance and audience engagement, earning

professional recognition for its innovative use of digital

platforms to bring heritage, collectors and communities

into a shared public conversation.

The campaign's impact was recognised not only

through audience response and reach, but also

through professional recognition for its innovative

approach to social media communication.

RESULT :

The recognition validated Har Ghar Museum as more than a

conventional content campaign. It demonstrated how social

media could be used as a strategic tool for:

Extending heritage stories beyond physical museum spaces.

Transforming collectors and citizens into contributors.

Bringing attention to personal collections and

preservation.

Reimagining social media as a participatory digital

museum space.

DIGITAL OUTREACH

PUBLIC PARTICIPATION

HERITAGE AWARENESS

INNOVATIVE COMMUNICATION

PRSI
National
Award
2025



Roadmap Ahead
What Will Happen to the Collection? 

Display Corners : 
Curating and organising small to

mid-sized collections in display

corners at select homes of

individual collectors

Museum In A Room : 
Turning an entire room inside a

collector’s home into a museum with

curated, systematically organised

collections 

Family Museum : 
Providing financial, technological,

preservation and other forms of

support to individual collectors for

developing and establishing

museums within their homes.



Digital Archives of Collections :
Development of a centralised

digital Portal that digitally archives

rare and vintage artefacts along

with in-depth documentation

about each collector for future

usage and lossless preservation

Setting Up Of Expert Hotline
for individual collectors to

access expert knowledge,

support and guidance on

artefact preservation and

restoration

Development of Gallery Space 
for Showcasing Individual

Collections in Museums under

Ministry of Culture, Government of

India

Development of National Museum
of People’s Collection with regional

centres in a span of 5-10 years



Virtual Family Museums Tour :
Developing a Metaverse

neighbourhood with virtual homes

of individual collectors comprising

their digitised collections. 

One can take a tour in metaverse

and explore every house, guided by

AI avatars of the respective house

owners/individual collectors.

Collectors’ Conclave and Felicitation Program :
Honouring dedicated collectors and recognizing their

invaluable role in preserving cultural heritage

Publishing a curated 

showcasing rare and vintage artefacts with rich

narratives and personal stories of the collectors

coffee table book



    FROM INDIA’S HOMES   A MODEL WITH NO BORDERS

IMPACT, GLOBAL POTENTIAL & LEGACY

The impact :

DISCOVERY RECOGNITION PARTICIPATION DOCUMENTATION
Previously unseen
collections entered the
museum conversation.

Collectors gained visibility
as custodians of heritage.

Citizens became
contributors rather than
only visitors.

Objects, memories and
personal histories gained
digital visibility.



o u  ThankY
ncsmgoi ncsm_goiwww.ncsm.gov.in
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