


On 16 May 2026, Armenia took part in the pan-
European “Night of Museums” initiative, followed by
International Museum Day on 18 May, celebrated under
the theme “Museums Unite a Divided World.”
Admission to museums across Armenia was free on
both days.

To raise public awareness and encourage museum
attendance, the Cultural Development Foundation
(CDF) implemented a comprehensive
communications and marketing campaign
comprising several interconnected activities.



In line with the branding guidelines
adopted by the International Council
of Museums (ICOM), a unified visual
identity was developed for the overall
programme, alongside bespoke
designs for each participating
museum’s programme, adapted to
its individual brand colours.



Facebook
Views :  653 172
Engagements:  1 757 818

Instagram
Views:  132 863
Engagements: 791 748

CAMPAIGN RESULTS



Collaboration with

influencers18



Animated promotional videos were produced
in the form of a countdown to remind
audiences of the upcoming event.

*https://www.facebook.com/share/r/1byEe2gupP/
https://www.facebook.com/share/r/1BUqpLe1dk/
https://www.facebook.com/share/r/1DTVB28vYV/
https://www.facebook.com/share/r/19968UfruJ/ 



Collaboration with GG, the Armenian equivalent
of Uber, which provided a shuttle service from
Yerevan to the Armenian Textile Museum in
Dilijan.



Approximately 30 media outlets
published coverage of the
forthcoming events.



A digital museum map was also developed, enabling users to locate
museums under the supervision of the Ministry of Education, Science,
Culture and Sport of the Republic of Armenia and the Yerevan
Municipality, and to explore their Night of Museums programmes. The
map received 22,315 views.

*https://museums.cultfoundation.am/ 



As a result of the campaign, museum attendance on
16 May reached 143,971 visitors.



THANK YOU
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